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CERTIFICATE OF COMPLETION

This certificatehas been awarded to i
Ronan Cullen

Upon successful completion of the “Content Creation” course on 24th March, 2024,
This course was created on behalf of Tourism Northern Ireland.
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Headline Statistics

Tourism NI expenditure

£23.5M

in2017.18

+60/0 ftom 2016-17

i

Pinned Statistics

STR Average Daily Rate ~

£72.00

in December 2020

= 3 /0 110 DeCOMDOr 2019

NS

Overnight Trips

5.3M

+* 70/0 from 2018

//

in2019

STR Revenue Per
Available Room

£12.69

in December 2020

= 7 5 /0 from December 2019

A

Overnight Visitors Spent

£1.04bn

in2019

+80/0 from 2018

/

Passenger Departures

in Novermnbet 2019

= 80/0 110 NOVOmbes 2018

Employee Jobs

70.8k

+90/0 from 2018

/,,/

Rooms Sold

183K

in December 2019

= 20/0 from December 2018

in 2019
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nnovate s
A diagnostic to identify how innovative your business is and get suggested

nextsteps.

Tourlsm R—

A four-step process to take you from ideation to commercialisation.

TOURISM _ Innovation Recognition
NORTHERN $ Innovation Afour-tier recognition scheme based on the Self-Assessment and the

I'R'E L AND ¢ Turningideasintovalue Tiovaton k.

Innovation Management Standards

A structured process to ensure your business continuously follows the
principles of innovation.

Stage 1 Stage 2 Stage 3 Stage 4
Idea Select/validate/test Develop Commercialise/Implement

Advice, guidance & support delivered at each stage of the innovation journey

THE INNOVATION FRAMEWORK
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Innovation

Turningideas into value
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Innovation through the Sustainability Programme
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Thank you
www.tourismni.com



