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Value of Overseas Tourism: Great Britain 2024 Outlook

Opportunities

* Desire to travel is strong
* Good air and sea access

e Closetohome/CTA

 VFR and repeat visitors

Challenges
 Competitive market
« Cost of living

« Booking windows are short




Value of Overseas Tourism

GB Visitors:

Align well with Valued Adding Tourism Traits
Visit all year round

Visit our regions

Lifetime value of the 'repeat visitor'

Sustainable travel



Audience Segmentation....launching Summer 2024

The island of Ireland overseas marketing
segmentation will be used to persuade the highest

value potential holidaymakers to choose the island
of Ireland as their destination.

High Value: Not just revenue and size, but also
aligned to our Value Adding Tourism Traits

We are aligning with Fdilte Ireland and Tourism
Northern Ireland to complement the domestic
segmentations. Communication roll out to follow



Key moments 2024

January - March April - May June - August September - December
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Kickstart and Fill your Fill your heart with Ireland Fill your heart with Ireland: Fill your heart with Ireland
heart campaign - burst 1 campaign - burst 2 always on - digital and — burst 3
NI EAGS campaign social activity
NI co-op campaign + Belfast 2024 * Home of Halloween
- Season of Green Shared Island - BMWPGA
* Celtic Connections - BTTS «  World Travel Market
* Valentine's Day * lIreland Meets the

St Patrick's Week West End






Inspiring Visitors: Fill your heart with Ireland ‘Kickstart’ campaign

Fill your heart with Ireland Kickstart Campaign that drove awareness and consideration for an island of Ireland Live December —
holiday in 2024. Campaign channels included TV, BVOD (Broadcast video on demand), cinema, digital and January
social.

Ll
CHANNEL FOUR TELEVISION

digital cinema media



Northern Ireland ‘Embrace a Giant Spirit’ Campaign

Northern Ireland brand campaign to drive consideration for a holiday in Northern Ireland and highlight ease of

access. Channels include TV, Broadcast VOD, Cinema, Out of Home and a media partnership with the Telegraph. B FEBIERY = el
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Rory Best welcomes you to his Northern
Ireland

Embrace 2 Fill your heart with Northetn ’ Embrace 2 Filt your heart with
d%&fmtép:f{i Ireland fretand e Giant Sv it Ireland &

e“? v sky 0Q @ 90® L3 Voulube The Telegraph




Rory Best's Northern Ireland with The Telegraph

Rory Best’s Northern fre)

The Telegraph



Partnering with influencers to reach new audiences

@TheCuriousPixie @RoamWithAdam @KellyPrinceWright @JordonEzraKing
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S, roamwithadam and 2 others
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amazing to dinc in the
drawing office where the
titanic was designed
@ritanichorelbelfase

pov: you spendia
romantic weekend in

+ THE RN OFTICES. AN QUARTES

© Q s Al
& Liked by michaelguerinn and others
jordonezraking AD | | love it here, A few weeks ago, |
was invited to return to Northern Ireland, a place which
continues to surprise and delight me with so much
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& Liked by corralea_centre and others

roamwithadam AD | County Tyrone & County
Fermanagh: Nature, Adventure and Relaxation




Inspiring Visitors: Ireland.com

Ireland® Destinations Things to do Plan your trip v Help and advice v

Eco-frlendly

in Belfast f‘” o w
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Inspiring Visitors: Partnerships with Access Partners

Fill your heart with Ireland&

"Somewhere in NortiernIreland

(iemma gets #i:' S —— 139 ¥
her seaviews : St

Book your ferry at stenalup‘co uk O e ik et

Irelande% St_e"pa; e

HOLIDAYS

EXPERIENCE THE CHARM OF NORTHERN IRELAND e Fill Uour heurt w|th

Irelandc%
Your Journey, Our Joy @Loganair

loganair.co.uk Scotland's Airline

Book by 13 April 2024
Ireland &

e @Loganair

easyJet "RYANAIR Stenaline BRITISH AIRWAYS

Scotland's Airline




Inspiring visitors: Partnerships with Travel Brands

X% Skyscanner

F ;Jq.
Expedia

11 |
(o | [ an cores \e ‘
O Choose departure location

=% F i
FEATURED DESTINATION: i .:i
Northern Ireland & | : ;

....

©Q Everywhere

& 31Jan-7Feb & 1Adult

B Direct flights

A city with soul

Belfast is quickly becoming the cool
crowd's favourite city break. it has a
whopping eight quarters—probably
because there's just too much to Fil gour moort wan visit
squeeze Into four, Whether you're in Ireland&® I Belfast
the Titanic Quarter's immersive

museums or the Cathedral Quarter's
hip galleries, you'll find a cultural
powerhouse where the trends of

tomorrow are borm. Discouer
(Crmmnmore ) the best of
Belfast

i . \
Discover adyv; ﬂﬁlf - P—— BOOK Now
Northern Irgland — =" Ireland &

freland® In partnership with Tadrism Irsland

@ .
Expedia << Skyscanner

tripadvisor

14



Inspiring Visitors: Publicity

Hotel Review: Slieve Donard, Newcastle In Northern
Ireland coast 774
Baldwin Ho enjoys a luxury stay at this opulent hotel overlooking the Irish Sea. -

LUXURY LIFESTYLE MAGAZINE

Ovain+

FORWARD
THINKING...
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THESUNDAY TIMES Ddcuilpy«c: Plaxil

Newspaper of the year

The Victorian touches are very much in evidence in the guest rooms, from the floral curtains to the eye-catching plaid carpet. ey v ~ AN T SN T
You'll find local legends gracing the walls such as Rory McIlroy and the general green palette blends perfectly with the a Io I m es ‘ a l hc 0 l A\ ] ) l“ l) l'A N l )l “N l
wilderness viewed from the windows. Each room has a bespoke design due to the nature of the buildings, but the ones

offerine the sea view are the most desirable.



Inspiring Visitors: Belfast 2024

Belfast, Northern Ireland

A long-promised year of culture comes to the home of the Titanic

Save the date
for special
events galore
in Belfast
and beyond

JUNE: Music fans will he tn

Belfast City of Culture
Belfast City Council is
investing £5.9 miilion to
mark its City of Culture 2024
status, which runs from March
to November, with a huge
cultural celebration, featuring
workshops, performances
and events.

Visit Belfastcity.gov.uk/
Belfast2024 for more.
Camp at: Delamont Country
Park Club Site

THE BEST

BELFAST,

NORTHERN IRELAND

Last year two more Belfast
restaurants - Edo’s and
Waterman - won Michelin’s
Bib Gourmand award for
affordable gastronomy, while
the city welcomed its first
cinema with a cocktail bar
and restaurant (theavenue
cinema.com). The latter is
three minutes’ walk from
room?2 Belfast — a colourful
175-room hotel with public
areas full of plants. Alongside
the eternal fascination of

the Titanic story (£25; titanic
belfast.com), the Belfast
2024 festival plans to “rewild”
its peace walls with plants
(belfastcity. gov.uk). Imagine:
the hanging gardens of Belfast.
Details Room-onlv doubles

from £103 (room: Sathen
LR,

THE SUNDAY TIMES

. - B e T 37
1 The reinvention of Belfast

cocRzEN

AT AND UNSHURETA MDIWC

O PULLUPACHAM

Getdrawnin
bz' thecharm
of Belfast

BRILLIANTBELFAST
Culture vultures can find their fix in
the Northern Irish capital this year
as the city throws itself into Belfast
2024: a cultural extravaganza of
events, Expect guerrilla gardening,
public art installations and a focus on
the maritime heritage - most notably,
in its refurbished Titanic Quarter,
Alongside Titanic Belfast itself (where
the ill-fated liner was built), pop into
Titanic Distillers to sample whiskey.

HOOK T Fly to Belfast from
across the UK (including Bristol,
Edinburgh, Manchester, Newcastle
and London); or take the ferry
(stenaline.co.uk) from Liverpool
or Cairnryan. Stay centrally at the
four-star Europa Hotel (complete
with piano bar and contemporary
bistro) from £140pn, B&B
(hastingshotels.com).



Golf — Northern Ireland

sky sports & BETFRED
MASTERS

BMW
PGA Championship

GOLF

MONTHLY

Golfer

S

GolfMagic

yourgolftra/vzb

Golfbreaks;

GOLF

TODAY



Strengthening Partnerships: Trade and Industry Platforms

» Ireland ' Ireland @

§ Celtic
‘Connections:
=




Strengthening Partnerships: how you can work with us

www.tourismireland.com/opportunities

&aTourismlreland AbatUs  Caeers  RegisterforUpdates  ContoctUs

What We Do Overseas Markets Opportunities News and Press Releases Research and Insights

Overseas
Opportunities

Discover our industry opportunities to help you
promote your business overseas.

@ Industry Opponunllies

@i

BROWSE OUR OPPOF\ .«TIES LIST AND APPLY
. | AS STATED WITHIN EACH OPPORTUNITY
¥ I ;




Strengthening Partnerships: how you can work with us

é%) Tourism Ireland AboutUs  Careers  RegisterforUpdotes  Contoct Us

What We Do Overseas Markets Opportunities News and Press Releases Research and Insights

OPEOIIUNITY LISt

Home

Opportunity list

Use the filter function below to browse our upcoming and ongoing opportunities that you can get involved with now as well as
our historical opportunities that can help with your planning.

Filter

-k
=

84 upcoming and ongoing opportunities

ot

GB Partnership Programme Fill Your Heart with Ireland GB features/partners OTA
2024 Campaign Offers Co-operative campaigns
€5 Great Britain & Global 2024
89 Partnership Programmes 82 Partnership Programmes & Great Britain
£ From14/12/202310 31/10/2024 £ Attygearround 99 Advertising and Marketing
({/ Open for registration (& Open forregistration D From 14/12/2022 to 21/12/2024
(© £2000/€2300 (©) Free (% Open forregistration
Reach an engaged GB audience Submit your Fill Your Heart with © ::r:::;r:w depeniing on
via Tourism Ireland GB's Ireland offers to appear across
partnership programme our Ireland.com consumer suite Tourism Ireland GB invites
of websites. industry partners to participate

within OTA partnerships and
featured offers

Learn more » Learn more y Learn more



Strengthening Partnerships: Social Media - how you can work with us

Connect with us

l@' Tourism Ireland
’ ' Discover Ireland

Tag Us
#FillYourHeartWithlreland
#Lovelreland

TOURISM IRELAND GB

SOCIAL MEDIA

FACTSHEET 2023 IrEIand

TOURISM IRELAND'S social strategy is to extend our 4 8 M

consumer engagement, in a connected way, across platforms and
networks in order to drive differentiation, reach, word of mouth
and specific customer relevance for the island of Ireland as a VISITORS TO
holiday destination. IOIIN 2019

GB'S MARKET PROFILE

<

sT GBiis the island of Irelands most important 0\,
market in terms of tourists and nights (@) 5 [\

WHAT DO OUR GB
AUDIENCE LIKE ABOUT A 28%
A 0

Our GB audience are Culturally

www.tourismireland.com/overseas-markets/great-britain



Strengthening Partnerships: how you can work with us — PR
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