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Value of Overseas Tourism: Great Britain 2024 Outlook

Opportunities

• Desire to travel is strong

• Good air and sea access

• Close to home / CTA

• VFR and repeat visitors

    
     Challenges

• Competitive market

• Cost of living

• Booking windows are short



Value of Overseas Tourism

GB Visitors:

• Align well with Valued Adding Tourism Traits

• Visit all year round

• Visit our regions

• Lifetime value of the 'repeat visitor'

• Sustainable travel



Audience Segmentation….launching Summer 2024

The island of Ireland overseas marketing 
segmentation will be used to persuade the highest 
value potential holidaymakers to choose the island 
of Ireland as their destination.

High Value: Not just revenue and size, but also 
aligned to our Value Adding Tourism Traits

We are aligning with Fáilte Ireland and Tourism 
Northern Ireland to complement the domestic 
segmentations. Communication roll out to follow



Fill your heart with Ireland 
campaign – burst 2

• Belfast 2024
• Season of Green
• BTTS

Fill your heart with Ireland: 
always on – digital and 
social activity

Shared Island

Fill your heart with Ireland 
– burst 3

• Home of Halloween
• BMW PGA
• World Travel Market
• Ireland Meets the 

West End

Kickstart and Fill your 
heart campaign – burst 1
NI EAGS campaign
NI co-op campaign

• Celtic Connections
• Valentine’s Day
• St Patrick's Week

Key moments 2024

January - March April - May June - August September - December



Inspiring Visitors



Inspiring Visitors: Fill your heart with Ireland ‘Kickstart’ campaign

Fill your heart with Ireland Kickstart Campaign that drove awareness and consideration for an island of Ireland 
holiday in 2024. Campaign channels included TV, BVOD (Broadcast video on demand), cinema, digital and 
social. 

Live December – 
January 



Northern Ireland ‘Embrace a Giant Spirit’ Campaign

Northern Ireland brand campaign to drive consideration for a holiday in Northern Ireland and highlight ease of 
access. Channels include TV, Broadcast VOD, Cinema, Out of Home and a media partnership with the Telegraph. Live February - March

Reach over 6.7 
million people



Rory Best's Northern Ireland with The Telegraph



Partnering with influencers to reach new audiences

@TheCuriousPixie @RoamWithAdam @JordonEzraKing@KellyPrinceWright



Inspiring Visitors: Ireland.com



Strengthening Partnerships



Inspiring Visitors: Partnerships with Access Partners



Inspiring visitors: Partnerships with Travel Brands



Inspiring Visitors: Publicity



Inspiring Visitors: Belfast 2024



Golf – Northern Ireland



Strengthening Partnerships: Trade and Industry Platforms

Celtic 
Connections

Ireland Meets the 
West End

World Travel Market 



Strengthening Partnerships: how you can work with us

www.tourismireland.com/opportunities



Strengthening Partnerships: how you can work with us



Strengthening Partnerships: Social Media  - how you can work with us

Connect with us 

  Tourism Ireland

            
  Discover Ireland

Tag Us
#FillYourHeartWithIreland
#LoveIreland 

www.tourismireland.com/overseas-markets/great-britain



Strengthening Partnerships: how you can work with us – PR

• Press Trips

• News Hooks

• Special Events

• Pioneering / Sustainability / Quirky

• Firsts



Thank You


